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 W E B S I T E  
Banners

Large Banner   728px W x 90px H
Box Ads   300px W x 250px H
-----
jpg, png or gif
Can be supplied as image file & URL or as double click tags
Size: 200KB (maximum)

Mobile Ad Unit   320px W x 50px H
-----
pngs, jpegs, tags

Video Banner   640px W x 480px H 
-----
.mov format or as a tag 
15-30 second (reccomended) 
 
When supplying tags you may wish to provide a static image and URL as backup
All banners can be global or geo-located to US/Canada only, Europe/ROW only

 T E C H N I C A L  S P E C I F I C A T I O N S 

Large Banner

Mobile
Ad Unit

Box Ads

Video Banner

 E X A M P L E  ( B O X  A D ) 



 E - N E W S L E T T E R  
Banners

Leaderboard   728px W x 90px H
Midpoint   728px W x 90px H
Footer   728px W x 90px H
-----
jpg, png or gif
Size: 45KB (maximum)
Hyperlink: to your preferred landing page
(When supplying animated gif files, please ensure that all essential information is 
visible on slide one. This is due to an issue with gifs not rotating correctly in certain 
email clients)

 T E C H N I C A L  S P E C I F I C A T I O N S 

Leaderboard Midpoint Footer

 E X A M P L E  L E A D E R B O A R D 



 E - N E W S L E T T E R  
Text Profiles

Weekly Spotlight 
-----
Approx 40 words + Hyperlink
200px x 200px (RGB @72dpi)
Please note: Company logo is preferred
jpg (static) or gif (animated)

Text Profiles 
(Text Profiles / Application Notes / Case Studies / White Papers)
-----
Headline: up to 8 words
Body Copy: up to 30 words (no bullet points) 
200px W x 100px H (RGB @72dpi) (or scaled-up) 
CTA URL. With CTA wording, max 5 words
Please note: No text on image

 T E C H N I C A L  S P E C I F I C A T I O N S  E X A M P L E  ( W E E K L Y  S P O T L I G H T ) 

Website detailed text and image 
-----
PDF: full application note as pdf file
Headline: up to 12 words
Body Copy: up to 100 words describing the product
Hyperlink: to your preferred landing page
Contact Info: company name, address, phone, email, web address
Company Info: up to 100 words company profile
Image: 652px x 328px, 300dpi.
Company logo: 300dpi
(Please remember that when supplying your Product or Application Note, 
we require both e-newsletter AND web detail as listed)



 E - B L A S T  
Electronic Direct Mail

Option 1 
-----
Headline: up to 80 characters (including spaces)
Subheading: (if required): up to 80 characters (including spaces)
Body Copy: up to 550 characters (including spaces)
Text style can be italic, bold or bold italic
Superscript or Subscript supported
Bullet points are supported: up to 75 characters per line (including spaces)
Numbers are supported: up to 75 characters per line (including spaces)
Call to action button: up to 30 characters (including spaces)
Main Image: 1000px W x 500px H @72dpi
Partner Logo: Minimum of 1000px width (X) any height (Y) or a 
high resolution file (300dpi)

Option 2 
-----
Headline: up to 80 characters (including spaces)
Subheading: (if required): up to 80 characters (including spaces)
Two sections @
Body Copy: up to 200 characters (including spaces)
Call to action button: up to 30 characters (including spaces) 
Teaser Image: 300px W x 150px H @72dpi or larger in proportion for 
a sharper image i.e. 600px W x 300px H 
Partner Logo: Minimum of 1000px width (X) any height (Y) or a 
high resolution file (300dpi)
 

Option 3 
-----
Clients to provide their own HTML code, without their footer code 
and unsubscribe link from their initial email.

 T E C H N I C A L  S P E C I F I C A T I O N S  E X A M P L E  E B L A S T 



 M A G A Z I N E  
Ads

Double Spread   420mm W x 266mm H
Single   210mm W x 266mm H
2/3 Vertical   130mm W x 266mm H
1/3 Spread   420mm W x 88mm H
1/2 Horizontal   210mm W x 130mm H
1/2 Vertical   100mm W x 266mm H
1/2 Island   129mm W x 165mm H
1/3 Horizontal   210mm W x 88mm H
1/3 Vertical   70mm W x 266mm H
1/4 Island   98.5mm W x 133mm H
1/4 Spread   420mm W x 66.5mm H
1/6 Spread   420mm W x 46mm H
1/8 Spread   420mm W x 33mm H
Cover Tip   205mm W x 150mm H 
-----
Print Ready PDF 
Fonts Embedded
300dpi / CYMK
3mm bleed on all edges
Live Area = 5mm from all edges

 T E C H N I C A L  S P E C I F I C A T I O N S 
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 E X A M P L E  1 / 2  H O R I Z O N T A L 



 M A G A Z I N E  
Application Notes / 
Whitepapers

 T E C H N I C A L  S P E C I F I C A T I O N S 

----
Title: up to 12 words
Subtitle: 10-20 words
Body: up to 450 words maximum (reduce by 75 per image)
Author: names only, no company affilations
Abstract: a description of what the Application Note or White Paper 
contains; two or three sentences maximum
Contact name and telephone number
URL link
Any associated diagram or image that you feel is appropriate, in high 
resolution (300dpi / CMYK)
Brand logo (high resolution)
Screen reader support enabled
Any additional online content supplied in PDF format

 E X A M P L E 

Application
Notes



 M A G A Z I N E  
Solutions Page

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Title: up to 12 words
Body Copy: up to 200 words (reduce by 75 per image)
Call to action
Any associated diagram or image that you feel is appropriate, 
in high resolution (300dpi / CMYK)
Plus half page horizontal ad (see print guidelines)

 E X A M P L E 

Solutions



 M A G A Z I N E  
Sponsored Features

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Main Body: up to 600 words per page
An associated image for design purposes, in high resolution 
(300dpi / CMYK)
Brand logo (high resolution)

 E X A M P L E 

Sponsored
Feature



 M A G A Z I N E  
Bound Inserts

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Title: up to 12 words
Body Copy: up to 200-250 words
Call to action
An associated image for design purposes, in high resolution
(300dpi / CMYK)
Plus full page ad (180mm W x 255mm H) using print guidelines
 

// Let’s turn your ideas into 
something big together. Work 
with us to develop solutions that 
perfectly fit your production 
needs – B+S Pharma Services. ///

 E X A M P L E 

BAUSCH+STRÖBEL Maschinenfabrik Ilshofen GmbH + Co. KG  |  74532 Ilshofen  |  Germany

Maximum process reliability
Our pharma lab will work collaboratively with you 
to develop perfect solutions for your production 
system. To ensure that your process is as reliable as 
it can possibly be, we will simulate your production 
environment. The best solutions are created together.

Your benefits
+   Saving energy and resources

+   Optimized processing of packaging materials

+   Life-cycle process reliability

+   Planning reliability by simulating processes

+   Minimizing downtime

+   Cutting costs by reducing time to market

Research, develop,
simulate, test, build

Our areas of expertise
+  Cleaning

+  Siliconizing

+  Liquid and powder dosing

+  Closing

With our B+S Pharma Services we can o� er you a comprehensive package 
of support solutions tailor-made for your production process. Take advantage 
of our expertise to find the right equipment for all your needs.



 M A G A Z I N E  
Spotlight Page

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Title: up to 70 characters (including spaces)
Body Copy: up to 350 characters (including spaces)
URL (shortlink preferred)
Image of product, in high resolution (300dpi / CMYK) 

 E X A M P L E 

Spotlight



 M A G A Z I N E  
Tech to Empower

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Up to 700 words
Image of product, in high resolution (300dpi / CMYK)
Brand logo (high resolution)

Tech To
Empower

 E X A M P L E  ( D U M M Y ) 



 M A G A Z I N E  
Innovators

 T E C H N I C A L  S P E C I F I C A T I O N S 

1/2 Page   Up to 250 words
Full Page   Up to 350 words
Double Page Spread   Up to 700 words
-----
Image of innovation, in high resolution (300dpi / CMYK)
Brand logo (high resolution)

Innovators



 M A G A Z I N E  
Profile Page

 T E C H N I C A L  S P E C I F I C A T I O N S 

Profile Page (black)
-----
Image of interviewee, in high resolution (300dpi / CMYK)
White brand logo (high resolution)

What was the original vision of 
Andrew Alliance?
The company’s original vision was based 
on several observations about life science 
laboratories made by our co-founders. 
Firstly, a huge amount of time is taken 
up by well qualified people doing a lot 
of manual pipetting – is this really the 
best use of an analysts’ time? Secondly, 
the more you rely on a human being, the 
higher the likelihood of errors occurring.

There was a need for something at 
the right price point that could bring 
automation to the bench where it’s less 
about throughput and more about freeing 
up the analyst’s time to focus on higher 
level tasks. And that was the vision 
behind our first generation of robots.

How has that vision changed over 
the years?
We’ve evolved a lot since the original 
Andrew robot. At the beginning of 2019, 
we launched a new portfolio of products: 
the Andrew+ Pipetting robot and the 
Pipette+ guided pipetting system. These 
new products were based on five years of 

working very closely with customers and 
understanding their needs. Lab research 
teams have become more dispersed and 
are collaborating over large distances; to 
meet this trend, we incorporated cloud 
file sharing into our products. 

Traceability was also an important 
need for our customers. The Pipette+ 
system provides the benefit of not having 
to do the programming yourself, while 
still allowing a human to carry out the 
pipetting. This saves as much as 85 percent 
of the time, and you can essentially run 
robot or guided pipettes using the same 
script. This is very powerful, particularly 
if you’re a CRO. 

What’s the secret to your success?
Without a doubt, amazing agility across 
all the functions of the business. We 
work very closely with users and have 
been able to take their feedback via 
“INTERCOM” – where customers 
connect directly to customer support via 
the software to get real-time solutions to 
a problem. Not only does this system get 
customers back up to speed quickly, but 

it also means we can capture feedback 
in terms of what customers would 
like to see. We can then build those 
improvements and push them out to 
users via the cloud.  

What advice can you offer those 
navigating a similar journey?
Engage with as many customers as 
possible. The more you do that, the 
more you can both understand their 
challenges and more credibly articulate 
their viewpoint. And that’s especially 
important when you are the size of 
Waters; essentially, you must represent 
the voice of the customer. Also, be 
prepared to change tack. Rather like a 
sailing boat, constant course adjustments 
are normal and not unusual! 

Stories of Success: Andrew Alliance - A Waters Company 
Nigel Skinner, Head of Marketing, Andrew Alliance, Geneva, Switzerland,  
describes how the company’s vision has evolved over the years, shares the secrets to success, 
and highlights lessons learned along the way

www.andrewalliance.com

Profile
Page

 E X A M P L E 



 M A G A Z I N E  
Executive Invites

 P R O D U C T  G U I D E L I N E S 

-----
Name / Job Title / Company
Up to 200 Words
Booth Number / Symposium Title / Date and Time
Headshot, in high resolution (300dpi / CMYK)
White brand logo (high resolution)

 T E C H N I C A L  S P E C I F I C A T I O N S 

Executive
Invites

www.theophthalmologist.com

Executive Invites 

Met eati temped mint, con nullictorem. Ita ipsapel iquibus 
doloren ientio volupta tecupta quiatur empostion reped ea 
sequi omnis natio. Ut pligenecate res sit rem ad qui ilit ra 

assimus, odicaesciant alit que solupienit vollupt.

Tem consectur minvelectas modisqui ommoluptaqui 
ipsuntio. Tem eostias num vendandus quatis imolupi enditi 
restrum quiatemqui suntiatus.

Usam aut odiasse nihitia cum quiae nonsequis magnis 
mollesc illibus ma doluptis adio dem intur, quuntur alitinit 
ullo expereria nes mintis ea cupta non pel ipienihit accum re 
voluptati blaut vel eatiate corepuda es corporumquas asperov 
itiosant, officitatur re, culparis utatemque pa dolo blatia 
venit recatem quiasperitas moditi rerum harit andictotatem 
rehenis dolorit quas ium aut aut alisto consentem facepel 
lecabore volupti blant plam explaboriam, odiam quas 
ex exces essequa erfercilibus dolorrum latiscia debiscias 
earum aut harumquam quiatia temquis ea deliquat lacium 
estrum lam voluptibus pa que re ma dolupti oneseque 
conserit mi, cusdanim non re senis eturita dolorem 
perumqui omnimil igenihic te porum volenderro optaquae 
autem res dolorae cupti dolut doloreribus eum faccus aut 
aliqui berehen ihitio escias autat.

Il ius vitia quae consequis volorepe secte pos estinus exerfer 
orest, voluptatus nisit qui dunt officia ium et es imus iur, sam 
as nus simillo reperate reseculpa postiatur reperumquunt 
et laborrumquam quia voluptatqui dunturia dolupta net 
laces nescia debitassequi odistiatquos quae paruptatumet 
videmquis simust od eaquam aped mi, to quiaepreic tem 
qui num con pa consequi omnia volupti berios a volupti rem 
quibust que volorest num con pa consequi omnia volupti. 

Booth Number A001
Symposium Title:  

Time and Date

Name  
Job Title 
Company

Name  
Job Title 
Company

Tem consectur minvelectas modisqui ommoluptaqui 
ipsuntio. Tem eostias num vendandus quatis imolupi enditi 
restrum quiatemqui suntiatus.

Usam aut odiasse nihitia cum quiae nonsequis magnis 
mollesc illibus ma doluptis adio dem intur, quuntur alitinit 
ullo expereria nes mintis ea cupta non pel ipienihit accum re 
voluptati blaut vel eatiate corepuda es corporumquas asperov 
itiosant, officitatur re, culparis utatemque pa dolo blatia 
venit recatem quiasperitas moditi rerum harit andictotatem 
rehenis dolorit quas ium aut aut alisto consentem facepel 
lecabore volupti blant plam explaboriam, odiam quas ex exces 
essequa erfercilibus dolorrum latiscia debiscias earum aut 
harumquam quiatia temquis ea deliquat lacium estrum 
lam voluptibus pa que re ma dolupti oneseque conserit 
mi, cusdanim non re senis eturita dolorem perumqui 
omnimil igenihic te porum volenderro optaquae autem 
res dolorae cupti dolut doloreribus eum faccus aut aliqui 
berehen ihitio escias autat.

Il ius vitia quae consequis volorepe secte pos estinus exerfer 
orest, voluptatus nisit qui dunt officia ium et es imus iur, sam 
as nus simillo reperate reseculpa postiatur reperumquunt 
et laborrumquam quia voluptatqui dunturia dolupta net 
laces nescia debitassequi odistiatquos quae paruptatumet 
videmquis simust od eaquam aped mi, to quiaepreic tem 
qui num con pa consequi omnia volupti berios a volupti rem 
quibust que volorest num con pa consequi omnia volupti. 

Booth Number A001
Symposium Title:  

Time and Date

 E X A M P L E  ( D U M M Y ) 



 E - B O O K S  
Application Note E-books

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Title: up to 12 words
Subtitle: 10-20 words
Body Copy: up to 350 words (please reduce by 75 words for each 
additional image)
Author(s): names only, not company affiliations
Image 1: Any associated diagram image that you feel is appropriate,
in high resolution
Image 2: Background image that we might use that relates to the 
subject of the application note
Logo: Supplied in high resolution format (300dpi, CMYK) as jpg, 
pdf, tif or Illustrator file
Logo: Supplied in high resolution format (300dpi, CMYK) as jpg, 
pdf, tif or Illustrator file
Full Application Note: Supply a PDF of the full version of the application note that 
can be hosted on our website

Application
Note E-books

 E X A M P L E 



 E - B O O K S  
Special Series

 T E C H N I C A L  S P E C I F I C A T I O N S 

Sponsored

Profile
-----
Short Headline: up to 10 words
Subheading: 10-20 words
Body Copy: up to 400 Words
Call to action: URL
1 associated image or 2 smaller images (high resolution)
White brand logo (high resolution)
Supply brand CMYK colour profile for background

 S P O N S O R  P A G E 

Improve laboratory productivity

Improve throughput and minimize hands-on time by reducing the 
number of reflex reactions required in your variant investigations. 
PlexPrime® SARS-CoV-2 Genotyping* allows for detection of 
multiple mutations linked to VOC in a single well using only a small 
amount of sample extract.

Focus your sequencing efforts

Reduce the cost, time, and complexity of sequence-based variant 
analysis. Sequencing is key to support ongoing variant
monitoring, but is an unsustainable long-term solution for large 
amounts of SARS-CoV-2-positive samples.

Use PlexPrime® SARS-CoV-2 Genotyping* products to identify key 

mutations and clear a path to sequencing the correct positive samples.

Support public health measures

PlexPrime® SARS-CoV-2 Genotyping* reagents are designed to 
detect mutations associated with variants of concern (VOC). VOCs 
are linked with increased transmissibility, disease severity, or negative 
impact on treatment or vaccine. PlexPrime® mutation detection 
products generate actionable, reportable data in only a few hours, 
enabling proactive management of public health crises.

*Research use only, not for use in diagnostic procedures

Available NOW to help streamline your variant workflow

V I S I T  P L E X P C R . C O M  T O  L E A R N  M O R E

Discover the difference with
PlexPrime® SARS-CoV-2 
Genotyping*
 
Research reagents to support investigation of COVID-19 
variants of concern

Clear the path towards enhanced laboratory efficiency 
and support public health measures in response to the 
COVID-19 pandemic

 E X A M P L E 

Profile



 E - B O O K S  
Special Series

 T E C H N I C A L  S P E C I F I C A T I O N S 

Collated 

Ad
-----
1920px W x 1080px H
Supplied as high resolution PDF or image file

Sponsored Content
-----
Short Headline: up to 10 words
Subheading: 10-20 words
Body Copy: up to 400 words per page
One hyperlink, and ‘call to action’ text
1 x portrait image per page or
2 x links to additional content + 2 x small images
(use wordcounts for headline / subheading) per page
Images need to be high resolution

Application Note
-----
Short Headline: up to 10 words
Subheading: 10-20 words 
Body Copy: up to 450 words per page 
One hyperlink, and ‘call to action’ text
1 x portrait image or figure
Brand logo (high resolution)

Spotlight On...
-----
Short Headline: up to 10 words
Body Copy: up to 50 words
One hyperlink, and ‘call to action’ text
Product Image (high resolution)

The business case for sustainable manufacturing has never been 
stronger, with reducing water and energy usage at the heart 
of the challenge. Winemakers must consider all parts of their 
production processes when looking to control costs and reduce their 
environmental footprint.

Filtration is used to clarify and stabilize wine before bottling. 
The filtration process must be controlled, repeatable and must not 
affect the body, aroma or taste of the wine. It can be a water and 
energy intensive process, with systems requiring cleaning between 
production batches.

Filtration with Kieselguhr filters based on diatomaceous earth (DE) 
is a widespread technique in the world of wine, particularly in the 
roughing and polishing phases of musts and wines. Not being an 
automated system, Kieselguhr filtration requires a qualified operator, 
and the exhausted DE must be disposed of in a responsible way, 
e.g. by composting.

Crossflow filtration was introduced to winemaking in the 
1980s and is now the most frequently used technique for 
the preparation of wines in the cellar, before bottling. It 
uses a selective porous membrane to filter wine.

In recent years, more environmentally aware consumers 
and an increase in international competitiveness within 
winemaking have driven new technological advances in 
wine filtration, enabling further reductions in cost 
and waste.

This white paper compares Sartorius wine filtration 
systems with other widely used systems in terms of 
consumption of energy, water and consumables.

 R E A D  T H E  W H I T E P A P E R  N O W 

How to make wine 
production more 
sustainable?
 
Learn how to reduce water, energy, consumables 
and waste while maintaining cleaning efficiency and 
eliminating microbiological contamination

 A P P L I C A T I O N  N O T E 

 F I N D  O U T  W H A T  S U S T A I N A B L E  

 B E N E F I T S  T H E  A U T O M A T E D  

 E N G I N E E R E D  F I L T R A T I O N  S K I D  

 H A S  F R O M  A  C U S T O M E R ’ S  P E R S P E C T I V E 

Technical solutions to control water consumption and waste

 E X A M P L E  A P P L I C A T I O N  N O T E 



 L I V E  E V E N T S  
Webinars

 T E C H N I C A L  S P E C I F I C A T I O N S 

-----
Speaker Headshots (high resolution)
Images for Marketing campaign (relating to topic): 
1200px W x 300px H & 300px W x 150px H & 300px W x 250px H
Social Media Image: 1080px W x 1080px H
Brand logo (high resolution)

 E X A M P L E 



 S O C I A L  M E D I A  
Facebook

 T E C H N I C A L  S P E C I F I C A T I O N S 

Facebook Paid Promotion (Image)
-----
1080px W x 1080px H
jpg, png or gif

Facebook Paid Promotion (Video)
-----
16:9 ratio 
mp4 or .mov
(<2 mins)

 E X A M P L E 

Facebook



 S O C I A L  M E D I A  
Twitter

 T E C H N I C A L  S P E C I F I C A T I O N S 

Twitter Paid Promotion (Image)
-----
1200px W x 600px H
jpg, png or gif

Twitter Paid Promotion (Video)
-----
16:9 ratio
mp4 or .mov
(<2:20 mins)

 E X A M P L E 

LinkedIn



 S O C I A L  M E D I A  
LinkedIn

 T E C H N I C A L  S P E C I F I C A T I O N S 

LinkedIn Paid Promotion (Images)
-----
1200px W x 627px H
jpg, png or gif

LinkedIn Paid Promotion (Video)
-----
16:9 is preferred
Other accepted formats include 1:1 (square) or 9:16 (vertical)
mp4 or .mov

 E X A M P L E 

LinkedIn



 C O N T A C T  
Get in Touch

 T E C H N I C A L  S P E C I F I C A T I O N S 

Texere Publishing Limited,  
Booths Park 1, 
Chelford Road, 
Knutsford, 
Cheshire, 
WA16 8GS, 
UK

Texere Publishing Inc.  
175 Varick Street
New York, NY 10014, 
USA

Tel UK:  +44 (0) 1565 745 200
Tel US:  +1 646 876 0852   
 
production@texerepublishing.com
www.texerepublishing.com

mailto:production%40texerepublishing.com?subject=Technical%20Specifications
http://www.texerepublishing.com

