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Key Findings

0%

of our readers have 5 or more
years professional experience

4%

of our readers have established or
are at the peak of their careers

74%

influence or have final
purchasing responsibility
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Media _
Consumption

Methods of learning about new products
and technologies: Top responses

Trade publications
and magazines

62%

Conferences and
meetings

eNewsletters

Email

Associations (PDA, 0
PhRMA, DIA etc) 41%

38%

Search engines

Word of mouth

Social media

Direct contact
through sales people
Not sure 39 ol il
67 0
5

Other (please specify):
books, catalogues, 3%
brochures
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Areas of Involvement

Ensure your message is reaching Bioprocessing - Upstream
. or Downstream

.y our arg et audzence Contract Manufacturing
Services
QA/QC
8 0/ 8 0/ Cell or Gene Therapy
0 0 Drug Delivery

of our readers have of our readers have 20

established their career, years or more of experience Dosage Forms

but still moving upward
Formulation

Regulatory Affairs
Career Status
Validation
Have retired or cut back
:fgr(;)m my peak career status Just beginning my career 3%
0
: Have established Years of Professional Experience
Am in thef my career, but P
Igfl(;‘;%sii; still moving 13% 10%
careers 16% upward 15-19 Less than b
2
Have likely 20 or more
reached the
peak of my 13%
career 5-9
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Performance

81%

of our readers read The Medicine
Maker on a monthly basis

40%

of our readers spend 15 minutes or more
with each issue of The Medicine Maker

39%

of our readers share The Medicine
Maker with their colleagues

33%

of our readers keep their print or digital
copies of The Medicine Maker for 3
months or longer

How do you typically enjoy
The Medicine Maker?

Not sure

Browse and seek
articles of interest

Cover to cover

Review the table of
contents and read
articles of interest

Frequency of reading

Quarterly

More than
once per month

Monthly

Length of time that copies
of the The Medicine Maker
are kept

Less Than
3 Months

1 Year or More

6 Months to
12 Months

3 to 5 Months

Not Sure
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Digital Engagement

themedicinemaker.com is a
powerful point Of market access

and is growing mpia’ly
Average length of visit
to The Medicine Maker
0/ online (minutes)
5 O 0 40% 40%

of readers that visit 40

themedicinemaker.com do

so two to five times a month 3 5

(y 30
40 0 25
of online visits last 10 minutes or more 20
300,000 .

5 + 10
Our online platform has seen high 5

double digit growth across each of the
key audience metrics and is on track O

I'x'l
to deliver 300,000+ impressions to a
registered online audience 510 15 15 t0 30 Don’t L d

minutes minutes know
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Commercial
Potential

Reach decision makers

74%

of our readers have purchase
influence or direct purchase decision
making responsibility

35%

are final decision makers

39%

influence purchasing decisions

26%

recommend products and services

Print reaches direct purchase influencers

Individuals who have final purchasing authority and those who share final
approval are more likely to read the print version of The Medicine Maker.

Digital reaches indirect purchase influencers
Those who influence or recommend products or services and those who are not
involved in purchasing decisions are more likely to access The Medicine

@%

Maker via the website.

e

%

Products or Procedures Used in Work or Studies

Analytical Systems 42%
Bioprocess - Downstream 32%
Bioprocess - Other 19%
Bioprocess - Single Use Systems 26%
Bioprocess - Upstream 32%
Filling Equipment (Lyophilizers) 32%
Granulation Systems 16%
Inspection Technology 6%

Mixers and Blenders 26%
None of these 16%
Outsourcing Services 16%
Packaging Machines 23%
Purification Equipment 29%
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Who are our Readers?

AUdlence Employed By
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REST OF WORLD INQUIRIES
Sales Manager
Helen Conyngham
helen.conyngham@texerepublishing.com

AUSTRIA, GERMANY AND
SWITZERLAND INQUIRIES
Business Development Manager
Helen Johnson
helen.johnson@texerepublishing.com

NORTH AMERICAN INQUIRIES
Business Development Executive
North America
Sarah Griffith
sarah.griffith@texerepublishing.com

Contact

Texere Publishing Limited, Booths Park 1,
Chelford Road, Knutsford, Cheshire,
WA16 8GS, UK

Texere Publishing Inc. 175 Varick Street
New York, NY 10014, USA

Tel UK:  +44 (0) 1565 745 200
Tel US:  +1 646 712 9435

info@themedicinemaker.com

www. themedicinemaker.com

info@texerepublishing.com

www. fexerepublishing.com

Y www. rwitter.com/medicine_maker

B wuw facebook.com/themedicinemakermag

ﬂ bttps:/fwww.linkedin.com/company/ themedicinemaker/

(*] www.instagram.com/themedicinemaker

The Medicine Maker is a brand of
Texere Publishing Limited

lexere

publishing ltd e@® - 00@®



